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2025 Trends Report:
CONTENT CREATION

In Two Parts: Part 1




“Leverage Multimedia...
Incorporate visuals such as
images, videos, infographics,
and interactive content.”

— Forbes

THE DIGITAL LANDSCAPE IS IN CONSTANT FLUX.

Are you ready for the content revolution? With short-form video consumption skyrocketing and
Al reshaping content creation, the digital landscape is shifting beneath our feet. LunchTable
is pleased to present a two-part series on today’s digital landscape. The first in the series will
focus on the importance of the Digital Content Trends Report: Content 2025.

The digital landscape’s relentless evolution necessitates constantly reevaluating
content creation strategies. From the dominance of short-form video, reshaping consumption
habits with its quick, digestible format, to the rise of interactive and immersive experiences
powered by advancements like AR/VR and Al, how content is produced and consumed is
fundamentally changing. Content creators must adapt, prioritizing authenticity, creativity, and
data-driven personalization.

The demand for genuine connection drives the importance of user-generated content,
highlighting the need for strategies that foster community and trust. Understanding and
leveraging these emerging content trends is essential for success in this dynamic environment.
In part two, we will explore Digital Marketing and the tools and strategies to implement these
trends.
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+ SHORT-FORM VIDEO DOMINANGE

« Rise of Platforms: TikTok, Instagram Reels, and YouTube Shorts continue their reign,
solidifying short-form video as a dominant content format. New platforms and features
are likely to emerge, further fragmenting the landscape.

« Impact on Consumption: Short-form video has significantly altered content consumption
habits, favoring quick, easily digestible content. Attention spans are becoming shorter,
demanding concise and impactful messaging. This trend is likely to influence how longer-
form content is created and consumed.

« Strategies for Engagement: Successful short-form video strategies will prioritize:

« Authenticity: Raw, unpolished content, even if aided by Al tools to enhance clarity
or accessibility, often resonates more than overly produced videos. Al can assist
with tasks like automatic subtitling or translating audio, increasing accessibility
without sacrificing the raw
feel.

« Creativity: Unique and
engaging ideas, potentially
generated or enhanced by
Al brainstorming tools, are
crucial for cutting through
the noise. Al can also aid
in the creation of unique
visuals and audio elements.

« Trendjacking: Capitalizing
on trending sounds,
challenges, and memes.

« Concise Storytelling:
Delivering key messages
quickly and effectively.

« Platform Optimization:
Tailoring content to the
specific nuances of each
platform.
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+ INTERACTIVE & IMMERSIVE CONTENT

Formats: AR/VR experiences, 360° videos, interactive quizzes, polls, and infographics are

becoming more prevalent. Virtual spaces and related technologies will likely play a role

here. Al can enhance the creation of these formats: by:

Automating the generation of 360° video stitching and editing.

Creating more realistic and engaging AR/VR experiences through Al-powered asset
generation and animation.

Personalizing interactive quizzes and polls based on user data, improving
engagement and data collection.

* Generating interactive infographics with dynamic data visualization,

Benefits: Interactive content offers several advantages:

Increased Engagement: Interactive elements capture user attention and encourage
participation.

Data Collection: Interactive content can provide valuable user preferences and
behavior insights.

Brand Loyalty: Engaging experiences can foster stronger connections with brands.
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+ PERSONALIZED CONTENT EXPERIENGES

- Data-Driven Strategies: Personalization relies on collecting and analyzing user data

to tailor content. This includes demographics, browsing history, purchase behavior,

and more.

« Tailoring Content: Personalized content can include:

“Engage with your audience.

Product recommendations. Building a Community is key.
Customized email marketing messages. Be proactive, respond to
Personalized website experiences. questions, and engage
Targeted advertising. with comments.”

Al powered user data — Forbes

« Privacy Concerns: Data collection for personalization raises significant privacy

concerns. Responsible data usage and transparency are essential. Regulations like
GDPR and CCPA will continue to shape how data is collected and used.
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+ THE POWER OF ACCESS TO FIRST PARTY DATA

Access to first-party data is a powerful asset for businesses, and LunchTable leverages this by

collecting data directly from users during the onboarding process. This initial data capture,

including preferences and interests, provides invaluable insightsinto their behaviors and needs

right from the start. By utilizing this information, LunchTable can create more personalized

experiences, improve user engagement, and make data-driven decisions that enhance their

service and foster stronger user loyalty. In an era where data privacy is paramount, this first-

party data collection upon onboarding offers a compliant and reliable way for LunchTable to

understand and connect with its user base.

+ AUTHENTICITY AND USER-GENERATED CONTENT (UGC)

« Demand for Authenticity: Consumers are increasingly skeptical of overly polished and

promotional content. They crave authentic and relatable experiences.

* Power of UGC: User-generated content is seen as more trustworthy and credible than

branded content. It can significantly influence purchasing decisions.

« Strategies for Encouraging UGC:

Running contests and challenges. “Maintain Authenticity.
Stay true to your beliefs and
being genuine builds trust
and sustains engagement

Coe . over time.”
Providing incentives for content creation. — Forbes

Creating branded hashtags.
Featuring UGC on social media.
Building communities around brands.
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NAVIGATING THE CONVERGENGE OF
INNOVATION AND AUTHENTICITY

Content 2025 demands a fusion of tech innovation and authentic connection. Success hinges
on agile strategy, responsible data use, and genuine engagement. Mastering this blend will
build lasting audience trust. This is just the beginning. Stay tuned for our next series, where
we dive deeper into practical strategies for navigating these changes in Digital Marketing.
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*"LunchTable Managed Services enhances the LunchTable
platform. This optional service offers tailored support,
including creative and engaging fan interaction
strategies, to meet the unique needs of your business.
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